Usability Audit

www.wholecelium.com



Home Page (Desktop)

ISSUES AND TRIGGERS

1 In general, this website utilizes better UX solutions, but there's space
for improvement in terms of Ul

2 Reduce the number of emojis to complement rather than distract. Also,
work on enhancing the accompanying text by adjusting its boldness,
size, and relevance



Home Page (Desktop)

ISSUES AND TRIGGERS

1 Separate these blocks as the current focus is more on the blog, making
it visually prominent. Evenly distribute them across different sections 1
on the homepage, as both reviews and the blog are equally important

2 Move the subscription to the footer

3 Reduce the number of lines in the blog section to a maximum of 2-3

4 |mprove the website footer from a Ul perspective, as it currently
appears overloaded 3 2



Home Page (Desktop)

ISSUES AND TRIGGERS

1 Notimmediately clear what needs to be done for the user, there are no
clear calls that would contrast against the background. The menu
should be convenient, functional, and understandable for quick
navigation between site sections



\ Shop Page (Desktop)

ISSUES AND TRIGGERS

1 Bring the page to a more familiar appearance

2 Improve the design of the tiles, as the attention is currently biased
towards a large banner rather than the product cards 1



\ Category Page (Desktop)

ISSUES AND TRIGGERS

1 The search results page should primarily showcase product content,
with other blocks serving a supporting role rather than overshadowing
the products

2 The product card requires more careful refinement. The price is barely
noticeable and is aligned to the right. The "Learn More" button has an
unusual call-to-action and appearance; it needs to be made more 1
explicit, essentially strengthened

3 A successful solution would be to provide quick access to categories
without the need to expand the menu each time. Consider placing 3
them horizontally to accommodate more product cards in a row



Product Page (Desktop)

ISSUES AND TRIGGERS

1 The product card overall looks better. It's worth structuring the

information and fine-tuning UX and Ul elements to enhance the overall
design

2 Remove visual clutter and simplify to reduce additional cognitive load 1
on the user



Product Page (Desktop)

ISSUES AND TRIGGERS

1 This page needs to be redesigned, structured in a more linear and
familiar way because currently, there is a lot of eye movement
searching for fields and the checkout button since it's not on the first
screen. This could overload the user, as it's not the first screen, and
users shouldn't have to search for it to complete a purchase

2 Enable automatic updates for the items in the shopping cart

3 Additional entry point from the checkout
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